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Le Palais, the famous nightclub in the rue Montmartre, Paris, has recently undergone a trans-
formation. Although the club still retains its late nineteenth century baroque interior, into this
has been slotted an ultra modern light and laser show.

The lighting, designed by Wynn Willson Gottelier, is based on a system of four massive mov-
ing rigs which together incorporate around 400 light fittings. Each rig weighs about as much as
a Porsche carrera and is initially suspended some 9 metres above the dance floor, but during the
course of the evening gradually moves downwards towards the dancers.

Surrounding the dance floor is a high-powered lighting system using Golden Scans, from
italy, which are driven by an inter-active computer control system called Oska. This enables the
lighting to synchronise in formations of changing colour, patterns and shapes.

In addition the revamp incorporates a full colour laser system which impinges on four giant
gauze screens hidden within the lighting rigs, generating special effects.

Japanese
purchase

BLV

The Japanese onslaught on the
European lighting industry contin-
ues apace — German lamp com-
pany BLV has now been sold by
American owners Venture Lighting
International to Japanese lamp
manufacturers Ushio. The company
already has a European presence,
with"a factory and sales office in
Holland and a sales office in
France.

Ushio is best known in the UK
for tungsten halogen and projector
lamps, but it also manufactures
xenon lamps for the cinema. The
group is also active in the areas of
office automation and electronics.

By purchasing BLV, Ushio will
be enabled to extend its existing
product range to include dichroic
and metal halide lamps.
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MPs lead
on energy
saving

Politicians are taking a new initia-
tive to combat global warming by
introducing a pilot study on the
use of energy efficient lighting in
the Palace of Westminster.

The initiative was announced
by Lord Whitelaw recently when
he presented the National
Lighting Awards.

The government White Paper
on the environment said that
energy efficiency improvements
were the cheapest and quickest

way of combating the threat of
global warming and a lead to
industrial, commercial and
domestic users was required.

According to Lord Whitelaw,
modern energy saving lamps
were being fitted experimentally
in some of the rooms in the
Palace of Westminster. In dining
room A, for instance, they were
expected to save nearly £700 on
energy over two years of normal
use.

“Some 26 ordinary 60W bulbs
consume £845 worth of electricity
over an 8000 hour period”, he
commented. “They have been
replaced with modern compact
11W fluorescent bulbs which will
use only £156 worth of electricity
in the same 8000 hour period.”

Full details of the awards are
given on pages 8-9.

Racing into
the 90s

For the third year Finnish
company Helvar will be helping
to sponsor the Lombard RAC
Rally. Finland is the only country
to sponsor a special stage of the
rally, and this year is represented
by Helvar, the Finnish Trade Cen-

tre and four other Finnish firms.

Film crews from BBC’s Top
Gear and Grandstand, Eurosport
and other satellite stations are
covering the Finnish sponsored
special stage at Harewood Hill,
Nottingham on 25 November.

Rallying is by way of becom-
ing the Finnish national sport —
their rally team has won the RAC
event no less than six times over
the past ten years.

Wholesalers’
guide update

The Electrical Wholesalers
Federation has published a
twelfth edition of the Installation
Materials Standard Wholesale
Catalogue. This is the most recent

edition of the publication which
dates back 25 years and is revised
every two years.

In addition to detailed product
information for over 80 manufac-
turers, the catalogue incorporates
current technical information and
explains manufacturers’ product
liability, COSHH and electricity
at work requirements.

Thorn lamps
business to

go to GE

Thorn EMI and the General Elec-
tric Company are to form a joint
lamps venture for the next three
years, following which Thorn will
sell out its remaining light source
interests to GE.

Initially GE will have a 51%
interest and take control of the
new company GE-Thorn Lamps
Ltd, in which the two organisa-
tions will collaborate on lamp
marketing and distribution. GE
will also purchase Thorn Light-
ing’s principal European light
source interests.

Thorn’s factories at Enfield and
Leicester, together with Thorn
EMI Lamps and Components’
plant at Mitcham and Omega
Lighting at New Malden, form
the heart of the deal. On the
European scale, GE will acquire
Thorn’s 100% interest in Gluh-
lampenfabrik Jahn in Germany
and its 51% interest in SIVI
[lluminazione, Italy.

The deal — valued at up to
£69 million — involves an initial
cash payment of £28.5m with a
further £28.5m payment when the
balance of the company reverts to
GE in three years’ time. An addi-
tional £12m in the form of three
yearly contributions of £4m is
payable during the first three
years of the deal, subject to per-
formance.

Thorn will provide distribution
and administration for the new
company, thus minimising disrup-
tion to customers. In the first year
this will cost Thorn Lighting
some £8-£10m; later, services will
be provided on a cost basis.

GE-Thorn Lamps will be
responsible for marketing the
products from the UK factories,

Highlighting
lighting

Hilight, a commercial lighting ex-
hibition and conference, will be
held at London’s Business Design
Centre from 20-23 February
1991.

Companies who have already
booked space in the exhibition
include Marlin, Philips, Thorn,
Erco, Siemens, Osram and Elec-
trosonic.

Among key speakers at the
three day conference will be Sir
Norman Foster, of Foster Associ-
ates, Jane Priestman, British Rail,
and Klaus Maack, Erco Lighting.

A special feature at Hilight
will be ‘The future of lighting’,
drawing attention to Britain’s
new lighting designers.

including the incandescent lamp
sites at Merthyr, Preston and Rod-
ney (near Wimbledon), which
remain under Thorn’s control and
will source GE-Thorn with incan-
descent lamps for up to four years.
In effect, this supply contract
purchases Thorn and its employ-
ees a breathing space to decide
the future of these plants. GE is
to provide advice on upgrading
— it currently manufactures
incandescent lamps at the rate of
10 000 units per hour in the USA.
The corresponding figure for the
UK operation is 4-5000 units.

Global scale

Although large in the European
lighting fittings market, Thorn has
increasingly proved too small to
become a light source manufac-
turer on the global scale on which
lamp businesses now operate. Its
fifth position in the world market
conceals the fact that it is only
one-quarter the size of the next
largest player in the market, and
one-eighth the size of the com-
bined forces of GE-Tunsgram.

In addition to the problems of
lamp profitability, the company
needed to focus on the European
fittings business. It also had to be
free to exploit its potential in Asia

and on the Pacific rim — the
world’s most rapidly expanding
market. Thus, Thorn Lighting’s
20% interest in Australian lamp
manufacturer Elma has, signifi-
cantly, been excluded from the
agreement.

There was also a need to divest
the company of its peripheral
businesses. This process is now
underway. Holophane SA was
recently sold to Italian company
Fidenza Vetraria for $21.7m, and
other deals are currently being
negotiated with separate pur-
chasers. The overall aim is to
boost returns in Thorn Lighting to
a more satisfactory level as soon
as possible.

GE is to some extent trading in
the fittings sector in the USA, but
this involvement is quite small,
and the company’s major strength
has always been in the light
sources business. Adding GE-
Thorn Lamps will give GE a 20%
share of the European light source
market.

The deal makes sense as far as
GE is concerned, as it gets round
the problems inherent in shipping
products for the European market
in from the USA. These include
transport costs and the question of
product standards. A complete
reconfiguration of equipment is
needed to adapt an American pro-
duct developed for the 110V/ 60
cycle market for European needs.

In market terms, then,
Tungsram provides a better con-
figuration than the USA. It also
has the considerable advantage
that it is cheaper to manufacture
lighting products in Hungary than
the UK. GE will be investigating
the market in some detail, but it
currently expects the balance of
advantage to vary between prod-
ucts, as some lamps will lend
themselves very readily to high
speed manufacture, while with
others local availability would
prove a greater market advantage.
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