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In brief ...

@ Bridisco has restructured its
business into separate operating
divisions each with its own direc-
tors. Lightning independents divi-
sion, working from the bases esta-
blished by BDC and Lightning
Electrical, will serve independent
retailers; the major accounts divi-
sion will service multiple and
department stores.

The formation of the Micro-
mark division completes the auto-
nomous operation of Micromark
within the group. A new group
purchasing division will ensure the
group’s purchasing power achieves
optimum effectiveness.

@ The Italian lighting company
Sirrah has formed a new division
called Mirach, which is producing
a range of public lighting for
export to the European market.
@ The Whitecroft group reports a
27% increase in profits before tax-
ation for the year ending March
1989. Moorlite Electrical had an
outstandingly successful year with
substantial growth in turnover and
profit; Silvertown Lighting and
Simplex Lighting exploited new
products at some expense in profit
margins, while Energy Conserva-
tion Systems made the same profit
as in the previous year. The launch
of Leading Edge Lighting involved
heavy initial costs. MD Lighting
suffered from a decline in retail
sales.

® Hitech Lighting plc has
formed a new division, Hitech
Beghelli, which is handling a range
of emergency luminaires and con-
version kits. For details contact
Tower House, Lea Valley Trading
Estate, London N18 3HR.

@ Electrak International Ltd has
acquired BIS BV, one of The
Netherlands’ largest producers of
sophisticated linear lighting sys-
tems. Details from Electrak at 45
High Street, Kingston upon
Thames, KT1 1LQ.

Hong Kong double
for Thom

Thorn Lighting’s Hong Kong sub-
sidiary has recently secured two
| major lighting projects in the
colony. The £1m Pamela Youde
Hospital contract is the largest
hospital under construction in
Asia. The £0.5m Pacific Place II
Project is a luxury office complex
planned for the heart of Hong
Kong Island.
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Emess

continuesto
expand

Emess plc continues to expand its
European operations with the pur-
chase of the privately-owned
Profilight BV, Netherlands and its
subsidiary Profilight GmbH of
West Germany, for an undisclosed
figure.

Profilight brings into the com-
pany a 4500 square metre factory
at Venlo in the Netherlands and
showrooms in Dusseldorf and
Brussels.

The Emess subsidiary, Marlin
Lighting, will be using Profilight’s
production and distribution facilit-
ies to increase its market share in
continental Europe.

The two companies will accord-
ingly be renamed Marlin Lighting
BV (Netherlands and Belgium)
and Marlin Lighting GmbH (West
Germany). Both will continue to
be managed by Eric Hoefnagels.

Profilight sell, through speci-
fiers, a wide range of commercial

Moscow lights

Officials from the Bolshoi Theatre
in Moscow recently paid a visit to
Manchester to sign a £61 000
order with Lee Colortran for light-
ing dimming and control equip-
ment to be installed at the Russian

lighting fittings, including the
Marlin range. The company’s
particular strength lies in the
design and manufacture of pro-
ducts for special applications.

Commented Emess Chairman
Michael Meyer, “The acquisition
of Profilight will further strengthen
our presence in the German com-
mercial lighting market, the key
market in Europe. The size of the
German market for commercial
luminaires is estimated at £200m
annually”.

In spite of recent large-scale
purchases Emess is still fairly
heavily UK weighted, the domestic
market accounting for 43% of the
Group’s turnover; while continen-
tal Europe, (in second place
contributes 25%. The USA, with
23%, comes in third place, and the
rapidly expanding Pacific Basin
now forms 9% of Group turn-
over.

threatre. The company had won
the order against stiff European
competition.

The equipment ordered, a Pres-
tige 3000 lighting control desk, 45
ways of intelligent dimming system
and an interface to control a fur-
ther 380 ways of existing dimming,
is to be installed in Moscow in the
early autumn.

1989 BASEEFA
List published

The latest edition of the
BASEEFA List of certified and
approved explosion protected
electrical equipment is now avail-
able from the Health and Safety
Executive (HSE), price £5.00.
The List, a basic reference
source for those concerned with
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flammable atmospheres, contains
details of some 5 000 certified or
approved products and compo-
nents, produced by around eight
hundred manufacturers.

In order to be listed, equipment
must conform to a design that has
been certified by BASEEFA, and
manufacturers must have a quality
assurance system to BS 5750: Part
2: 1987 or equivalent. In addition,
certain requirements specifically
applicable to explosion protected
electrical equipment must be met.

| - lit with 19 twin ‘graphic sticks’

ORI edge of the grassy slopes
of Plymouth Hoe stands
Plymouth Dome, a new
exhibition that recounts the
city’s colourful past — from the
time of Sir Francis Drake and
the Armada, to the recent
Falklands campaign.

Special effects have been
contrived with lighting to create
appropriate moods in different
parts of the exhibition — such
as the dappled effect of sunlight
on water (achieved by means of
two lights sweeping from side to
side through a skylight) and
lights placed beneath the deck
of Sir Francis Drake’s ship to
dramatise the display.

Displays are lit with low volt-
age fittings by Light Projects
Ltd. The majority of these are
Birdies, generally with remote
transformers, but a number of
low voltage downlighters and
remoted M16 fittings are also
employed. Finally, the large
diorama in the main entrance is

projecting from the back wall.

Domestic lighting
set for steady growt

Steady, but not spectacular,
growth is forecast for the decora-
tive lighting sector in a report
recently published by financial
analysts Mintel. This put the mar-
ket for domestic fittings and
shades for 1988 at only £355m, an
increase of 31% over 1983, but
further anticipated growth by 4%
to £370 million by the end of
1989. Mintel then went on to fore-
cast that the market was set to
increase by 6% in real terms over
the following 5 years if disposable
incomes rose by 10% to 1993 at
1989 prices and an expected
increase in the number of house-
holds of 700 000 was reached.
The effect of current high inter-
est rates could be to depress the
lighting market as they did in

1985, but the increasing tendency
to regard lighting as a fashion item
and an integral part of home
decoration could to some extent
offset this trend.

The report notes that the British
consumer is still rather traditional
when it comes to lighting, preferr-
ing traditional lighting effects and
luminaires. Although declining in
popularity, the overhead light still
tops the list of desired lighting
effects, with basic wall lights — not
spotlights — as the second choice
followed by table lamps in third
place. A dimmer switch is now
considered important in the living
room to permit changes of ambi-
ence. But, table lamps are the only
sector to have shown particularly
good growth, and this is partly

ascribed to their high fashion con-
tent and ability to coordinate with
furnishing fabrics in creating a
style in the home.

By contrast with lighting fittings,
the forecast for the domestic lamp
market, worth £68m in 1988,
paints a rather bleak picture of a
real decline of 14% in the period
to 1993. A mature market of this
sort requires product development
to keep sales buoyant, and the high
technology lamps, which . erigin-
ated in commerce and industry
have proved of interest only to a
minority of domesti¢ aastomers
and have, as a result, remained a
very specialised sector. K

L S
Copies of the report, Domestic*
lighting, are available from Mintel

price £145.
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