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Ghristmas
1S COMING

The reception accorded Sylvania Christmas Tree fluor-
escent light bulbs when they were produced last year
was so enthusiastic that plans were laid for productidn
in 1946. They are now being manufactured at Danvers

Fluorescent plant. A pilot line is located at Salem.

Today Sylvania is still believed to be the only Company
offering a fluorescent Christmas Tree light. Due to various

unforeseen production and technical difficulties, however,

the supply will again be far less than the demand.
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G BULBS. Sealing-in, testing, exhausting, etc., before bulbs climb con-

COATING AND DRYING is done by putting bulbs over spigofs (at FINISHIN

left) that squirt coating inside, then sending them into drying tunnel. veyor-ager in background, is done by (front to bhack): Lucy Czerniawski, Florence
Operators L to R: Elizabeth Stewart, Barbara Doty, Carmella Bellino. Lawnspy, Dorothy Guzoski, Alice Elliott, Maud Hubbard, and Evelyn Sullivan.
SALEM PRODUCTION LINE. Front to back: Helen Picard, Marie BAKER & APPEARANCE INSPECTION (front to back): Cecile Prince, Rose De-
Perrault, John Moreau, Eugenia Quadros, Julia Lewis, Ola Dubowicz. meule, Mary Waite, Charlotte Reardon and Ina Howard. Opposite: Frank Dumeracki.
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! Nine months’ report on Sylvania’s business. (All figures include
Sylvania and subsidiary companies.)

1946 1945
For the First 9 Months of the Year

NabsiSalllestarsas s it ov s e o . $44,962,081 $100,254,788
Net Earnings . s ; 954,566 21255 291
Earnings per share of common stock R : 0.65 2Ll

Approx1mate Totals Payroliiiiss i e s s ; 23,000,000 35,000,000

For the Third Quarter of the Year (July, August, September)

Net=Saillegimmr e L d i e T it i o e e e e 5PE $24,432,914
Net Earnings . . Sh M : 396,098 529,683
Earnings per share of ‘common @toelk Lt Ee 0r 29 6);; 1542

From reconversion reserve set aside to cover the cost of conversion
to peacetime production, the Company used $301, 796 in the third quarter and
$1,320,158 during the first nine months.

It is estimated now that sales for the entire year 1946 will be in the
neighborhood of $70,000,000.

International Trade——Sylvania continues to send top technical, produc-—
tion and merchandising men to various important foreign countries to stimulate
the sale and manufacture of Sylvania type products in foreign lands. An inter-
esting example of Sylvania's foreign sales efforts is the purchase of space on
Belgian newsstands to advertise Sylvania fluorescent lamps.

Engineering points the way. During the war our, Company's sales and the
number of jobs at Sylvania were greatly increased by the fact that Sylvania's
engineering staff was able to design numerous new types of products for war use.
Peacetime sales and employment at Sylvania continue to depend in considerable
measure upon the ability of our Engineering Department to develop profitable
new or improved types of our products. A special section on engineering:

Pages 2 to 8.

Job Evaluation: An article explaining Sylvanla s job evaluation plan,
Pages 9 and 10.

The United . Nations, now convening on the site of the old New York
World's Fair, owes a debt to the idealism and imagination of America's President
during World War I, Woodrow Wilson. An Armistice Day article on Wilson: Page 16.

Because of Increased Sales the Company needs more money in order to
pay for increased payrolls, material in stock, machinery, etc. and to carry
increased inventory for the convenience of customers To meet this problem,
Sylvania has just arranged a $10,000,000 credit with several banks at a rate of
2%. Three million has been borrowed of this amount up to the present.
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