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December 12, 1901. A young man sits waiting in a
lonely shack in Newfoundland.

Then, “Dit, dit, dit”—three dots sound faintly on
his primitive radio receiver.

From 1700 miles away—from Poldhu in the
British Isles—this signal has sped across the
blustery Atlantic at the speed of light...

And Guglielmo Marconi has achieved the first
trans-Atlantic wireless message.

[t wasn’'t much, and it wasn’t very good. It wasn'’t
even really the first. Marconi himself had
transmitted across the English Channel four years
before. Prof. Reginald Fessenden had transmitted
voice in 1900. '

But who cared? It was dramatic proof that,
forever after, man’s communications would be
limited only by the speed of electro-magnetic waves.

Very rapidly, transmission improved. Ambrose
Fleming’s “valve”in 1904, a crude diode, was the
forerunner of the modern vacuum tube. In 1906,
Lee DeForest developed the “Audion,” a triode that
acted as both detector and amplifier.

Invention tumbled on invention, and the
“wireless” became a standard means of commercial
communication.

Only one thing was needed to put the radio in
every home in America.

That need was met in 1920...

Marconi’s spark gap.




The first commercial radio broadcast

Giant Sylvania transmitter
tube of the 1920s.




On November 2, 1920, in Pittsburgh, the nation’s
first commercial broadcasting station went on the air.

Its call letters—remember?—were KDKA, and
the program was the news of the Harding-Cox
election. Election results from all over the country
poured into the offices of a Pittsburgh newspaper
and were phoned to KDKA, where they were put on
the air.

Listeners needed earphones to hear the
program. But, no matter how inconvenient it was, it
still beat any other way of getting the news in a hurry.

From then, in one of those explosions of
technology that can change the face of a society,
the business of radio grew by leaps and bounds.

In the early 'twenties, families shared head sets.
Within five years, great, big “Sousaphone”
loudspeakers grew on top of radio sets.

For the next thirty years, nothing—not the
newspapers, the movies, magazines—nothing— had
the power to enchant its audience like the radio.























































